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C')\'oo 60K+ Partners

300K+ Partner Sellers
Bum
Reesien Drive 80%+ of Revenue
4 Lifecycle $242B Revenue by 2017
ustomer Manager
Consultant Value

$2.6B+ Sales Qualified Lead
(SQL) Contribution
FY16
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Road to Partner Digital Marketing

67%+ of
customer’s
journey is

performed
online and
digitally

Move to
Cloud,
Software &
Services
requires move
to digital

80%+ of
Cisco
bookings
are through
partners

Incremental xDF Investment for Demand Generation

< zi
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90%+ xDF
investment
in demand
generation
spent on
outbound

Partner Digital Marketing

Shift the Mix to Digital, Inbound, Social, Data

Additional
investment
in demand
generation
significant
opportunity

85% of
channel
campaigns
go unutilized
(SiriusDecisions)




Cisco Engage Video:
https://www.youtube.com/watch?v=f\V6abPkDPMU
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Partner Engage

Partner Marketing Digital Digital
Marketing Velocity Demand Marketing
Central Services Experts

F X1

Enable Partners & Acquire Customers & Generate Drive Partner Alignment &

Scale Digital Demand Execution Drive Adoption Leads Investment

Future-forward model for partners to engage with Cisco marketing enablement, content and
offers, and next-gen digital demand generation services to engage customers and drive
revenue
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Activities lacking coordinatiofjdegrade
performance Yoy
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Marketing Automation Delivers

ELOQUA
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SampIeJoumeszco BrandGampaign

Glacat Biabaia Pures ¢ Routed to Partner via i
Imaroe Communizaton, Preaucivy 3 1 i
Wil Ciscor® A3 Comm.ricatons F g, . ¢ Leads & Prospects

Inbound Tactics

WwW AIRNEREN ST ctswdhAnnAl com

twitterd |

—— o) O S (SFDQ)
Syndicated Video + Paid Search/Display ¢
Social Media  Banner Plugins Retargeting

: maL

PartnerorCisco i
Telequalification Not MQL

............ T

ENGAGE

- ) High

i PMM Led ;
. PMC Self Service ; Co-branded

Solution Showcase

: * Customer Clicks or Downloais \[( A E“‘ — Lead Score?
i 3 i : = E
= Agency Customization: —’—‘—i ;{l - - ‘

Low/Med
Lead Score?

Partner Video / Demo / TBD

Cus,
I{ o, or 7;;/(
© o Story Event Offer

Customer opted into
appropriate Nurture Journey

Network Buyer + Network Buyer + i Network Buyer
Security eDM Security Banner Ads + Security

Nurture eDM

L urtureeDM Engage / Partner
Marketing Central
, Zift . e OPTIMIZE YOUR MARKETING Enabled
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Cisco Partner Marketing Central

Yol Puges Seud Veda Cotber Podyin Cova

NEX0 B0 me e

Ering SR Tying Funding + Marketing Execution

Cxpranes Projrwm Allsanens  Awm Uble BuaNe
Ve

50 Billio
Execute

\ e her help you and your

Personalized Partner Experience

e Tying Marketing Enablement + Execution
Together

Q g . Cet atarted Give feedbatk
Customizable, Platform-Delivered Demand
Services
Funding tasks Lead tasks Campaign tasks
5)) @ R 3 Real-Time Campaign Syndication via Partner

. ;j.';,.'."f..“.(-.; | Digital Channels

Campaign Performance Reporting

< zi
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Full-Service Paid Search Marketing

Partner Value Proposition

Generate pipeline
and revenue with a

proven digital tactic
(ROI of 67:1)

Leverage learnings
from Google and our
Cisco digital
marketing teams

Q Zift- o
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G OPTIMIZE YOUR MARKETING

SEM campaigns
optimized in real Coordination of ads
time without having with Cisco and other
to manage them Partners
yourself

Customize the Bypass the claim
experience with your and proof of
brand and execution processes
differentiation —just sign up!

Google Q Zift-olutons. matchcraft



Search Results Example

Current...

Go dley  cisco video conferencing

Al Shopping News Images Videos More v Search toois

About 2,460,000 results (0.33 seconds)

Cisco® Video Conferencing - cisco.com

) www.cisco.com/go/coliaboration ¥

5 k% ¥ rating for cisco.com

xceptionally Clear & Easy-To-Use. Explore Our Collaboration Solutions

ideo Collaboration Tools - Next Gen, C: ion - Easy-To-Use C ing
View Products & Solutions Transform the Workplace
Video Conferencing Paper Caollaboration for Anyone

Tech Vendor

Conferenu ng for Business - Lifesize.com
. www.lifesize.com/ v (855) 999-4793
Com petitor Bt Your Free & Guide. Make Simple. Free Guide!
omplete Security - Flexible plans - Try Lifesize for Free - Connect on any device
The consistent reaction is - that's impressive quality. - UCStrategies
Demo: See How Easy It Is - The Cloud Advantage - Free Comparisen Guide

\ﬁdeo Conferencing - Cisco
v Cisco Sy

hco web conferencing and online meeung capabilities facilitate compelling,
tive team online meeting experiences.
Cisco TelePresence Server - Cisco TelePresence Conductor - VCS

Organic

Q. Zift oo,
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OPTIMIZE YOUR MARKETING

... Vs. Potential
4 cisco video conferencing

All Shopping News Images Videos More « Search tools

About 2,460,000 results (0.33 seconds)

Cisco® Video Conferencing - cisco.com

] www.cisco.com/go/collaboration ~

5 Jrd k4 rating for cisco.com

ceptionally Clear & Easy-To-Use. Explore Our Collaboration Solutions

Video Collaboration Tools - Next Gen. Collaboration - Easy-To-Use Conferencing
View Products & Solutions Transform the Workplace
Video Confarencing Paper Collaboration for Anyone

Tech Vendor

.ciscovar.us/Videoconferencing
egister for Your Jumpstart Guide!

Video Conferencing - Cisco
cisco. » Cisco

isco Video Conferencing - Video Conferencing for Businesses.

web conferencing and online moenng capabilities faciitate compelling,
juctive team online meeting experiences.
isco TelePresence Server - Cisco TelePresence Conductor - VCS

(=



A Platform for the Future

Cisco + Partner
Shared Analytics

Lifecycle Joint
Marketing
Automation

Qi Zift o o, G OPTIMIZE YOUR MARKETING
© 2016 Zift Solutions. All rights reserved.

Simplified
Partner Lead
Management

“Meet in the
Channel”w/
Ecosystem
Partners

What Else?...

Structured
Partner
Marketing
Planning

Minimally
Viable
Product
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Marketlng Indexmg Sconng

Marketing

/\([ IV\\

Marketing Technology & Engagement &
Sophistication Infrastructure Relationship

Marketing Innovation Score

1. Innovate

2. Fuel
3. Develop

%i. Zift : @ OPTIMIZE YOUR MARKETING
©2 ions. All rights reserved.



The Right Experience forthe Right Partner

To and Thru Partner Enablement

i TO PARTNER PARTNER DEMAND CONVERSION,
A MARKETING MARKETING GENERATION REPORTING,
H § ENGAGEMENT ENABLEMENT EXECUTION OPTIMIZATION

Partner Lead

Partner outreach +
ication Lead 2ptance and management +

registration deal registration

" INOWTE
s

Marketing Lead

Partner segmentation

Lead distnbution based
on level of partner
¥ engagement

=
o)
©
p=
o
£
©
=
o]
=

o Py + alignment =
> ; g Partner nurturing + Campaign syndication
‘uEL o wasselstkaption Win/Lass Analysis + Voice
¢ monitoring/scorng measurement of Painos .
L ) '
Partner engagement +
activation glq%; x Lead creation, contact data
Persona, buyer ! Fic S e ennichment + engagement
journey mapping Partner content and scoring
assets personalization
} DemandBase
Devclor Marketing Aiifomation Campaign Syndication + CRM/Lead & Opp Mgmt VoC/VoP

Platform (MAP) Performance Data Mart



Personalized experience drives adoption

Homepage Hero Banners

“Recommended for You” Campaigns [ReLIeI
Execute

& Services ~ A
We're here to help you and your partners ke
. . capture your share of the USS50 billion
Personalized, Tngger_ba sed annual unified computing market. | .
Communications oo Caaeh

Campaign tasks

1-to-1 Partner Marketing Manager
Comms

{ o)
{5
S




Accountability drives adoption...

Overview Report £t Repont || Export~ || Options -

Date: 1/28/18 -

Prospect Engagement

32604 1247 105 22659 7367 28675 3128 38453 260816 318653
e Views Websie Clicks Form Submissions Emas Op Eman Cacks Ad Viewings Ad Cicks Social Posks Sociai Cicks Tracung Views

- Websita Views == Wgksite Clicks = Form Submissions » Email Opans Email Clicks Ag Clicks Ad Viewings wm Social Posts we Social Clicks m Tracking Views | @ A&
£
2
3 s
1
g — — —

Partner Engagement (# of partners)

W8 Using Web Pluginz B8 Using Emails M Using Ads I Using Socia! M Using Liceary @ —3F
500
i I I I
H
, — F—] - — | [ PUp—— | .
Fed 1§ Mar 16 Apr1s May 16
General Statistics Feb 16 Mar 18 Apr 16 May "18 Jun "18
Partners
Active Partners @ 545 604
Lead
42 406 282 317

New Hot 47 1e3

e Hot Leads 57 403 348

*{ Zift . WHO TO MAKE BETS ON?
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3A  WHICH FLAVORS GO TOGETHER?




Alliance Marketing: Partner clustering data shows natural groupings
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Embrace Inequali

Different Sizes = Tiered Engagements

‘5. Zift oo,

LYY GETTING AND KEEPING ENGAGEMENT
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od Uct Analytlcs ¥

Understapd how dpartners are succeedlng‘ “
|n5| ethesystem &
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QA Customer

% Recommended Campaigns

Plan

Defining your objectives is the essential first stepto a
successful marketing program. Here is your plan complete
with the best tactics needed to achieve your goals.

=

sctive Daten

Here's a Great Place to Start Need Assistance?

Zift

Click I

heip torums

check out our

Tips and Tricks

Need help? Head on over to the
Knowiedge Base for guides and
FAQs!

Key
Number of Clicks in Last 30 Days

Let's chat!

URL

my.zift123.com

https

2 Named Pages Tag a Feature Show Tagged Features
ADD/EDAT PAGE




Browse campaign path

Q

REPORT SUMMARY
Segment Non-Zift Users
Date Range Last 30 Days (Mar 15, 2016 - Apr 13,2016)
Last Run Apr 14,2016 9:26:52 AM EDT

PATH

Page: Campaigns - Specafic Campaign - Specific Mailing
3487 visitors (48%)

Page: Campaigns - Specific Campaign - Summary
7,379 vigitors (36%)

Page: Campaigns - Browse - Specific Campaign - Specific Program
1,812 visitors (9%)

v No Next Step
Page: Campaigns - Browse - Specific Campaign 1,488 visitors (7%)
20,485 visitors

| Paye: Campaigns - Specific Campaign - Activate | Page: Campaigns - Specific Campaign - Summary
1,087 visitors (5%)

Other
3,730 visitors (18%)

Page: Camgpaigns - Specific Campaign - Summary

Other
2,916 vizitors (84%)




Tying Marketing Enablement & Execution Together

alialn
cisco e

< Back 1o Pariner Central Marketing Best Practoss.

How to Convince
Users to Click Only
Your Ad (and Ignore
the Rest)

N\ Read Article

How B2B Marketers
Are Using Digital
Video

3\ Read Article

&. Zift :
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MARKETING VELOCITY HUB

me

How Content Has
Transformed
Marketing and PR

3\ Read Article

Learn Search ” o
Strategies from ‘
Google - " -
Accelerate. Your' How to Use Kanban to
Revenue with this Scale Your Content

Webcast! Marketing
(Infographic)

Register Now
3\ Read Article

IT’S ALL ABOUT MEASUREMENT AND ROI

Learn more

Featured enablement articl

Marketing Tip: Generate more leads from search engines

Marketing Tips

Generate more leads from search engines
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt molit

Lorem ipsum dolor sit amet,

do eiusmod tempor incididunt ut labore et dolore f 3 i et laborum. Lorem ipsum dolor sit amet, consectetur adipiscing eit, sed do

aliqua. Ut enim ad minim veniam, quis nostrud ex
ullameo laboris nisi ut aliquip ex ea commodo con:

Read article

eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam
quis nostrud exercitation uliamco laboris nisi ut aliquip ex ea commodo consequat. Duis
aute irure dolor in reprehendent in voluptate velit esse cilum dolore eu fugiat nulla

panatur.
Next Marketing Tip

Discount DG service

Lorem ipsum dolor sit amet e, sed do d tempor.

The center of tomorrow

Lorem ipsum dolor sit amet. et sed do d tempor.

Close
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Tying Funding & Marketing Execution Together

* Funding Summary

= #0
) P~ ”. 1 oo
Get Back to Collaboration Gprsion  progam Alocstons ittt Bugt
oD ¥ inorss . 18A15  Joint Marketing Funds $10.000.00 $9.000.00 m Q,
140615 Partner Plus $20.000.00 LT Actons - |
&
14045 Cloud MOF $10,000.00 $9.000.00 m alialn Campaignt scial Modka aral | P
cisco - m J sty ey .
$40,000 00 $36,000.00 View Details
[ ——
- _ ) - : * i O e S
! Tel g service: Ti g with Email Bla A o e i
= Funding Details Total Funds: $16,800.00 \rvspometiname Lo
Pisase 1 out the acdtional Getalts for s Ful Senvice Activey T
Joint Marketing Fund (JMF) Joint Marketing Fund (JMF) Adminis Avaiable: $4,300.00 1. Select an agency i ®
This markeng tacic wil be execued by Market Resource Partnees. oy ons S
Fund Name Plan Allocation Expiration Avaiable Appeoved Cloims Claim Due Pending
Detst i Butont Buket  Oustandng Date Paymert  Paid
Q4 Asozason Nore
mp
panner+ Partners Administration  Avaiable: $12,500.00
Fund Name Plan Allocation Expration Avaiable Approved Claims Claim Due Pendng 2. Select funds
Detsi ot Butont Oustandng Date Payment  Paid
Seloct from the avaabile funcs & help Cover the cost of the tacsc.
Avatati P Nore
Cost: $3425.00
MorePa Nore
okt Madientiog Furd (IF) . Plazin Seiact . s *
d
Balance: $3425.00
3. Provide order details
Provioe the foowing Getass ke T Dency.
Target Region
West AZACACO-HIID-MT-NMNV.ORUT- WA WY) NasoralNot Regional Specic

Integrated Funding View Demand Generation Services Marketplace

J
Q. Z|ft . IT’S ALL ABOUT MEASUREMENT AND ROI
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Every Year, the Data Tells a Scary Story ...

0)
Sen
62‘%// o
e 66% >

rank as “Questionable” at best

of records were missing revenue and  industry
data, two critical components of
lead scoring

ta. Z|ft . IT’S ALL ABOUT MEASUREMENT AND ROI



Ta keaways Know Your Flavors 3

1 Optimize Your Marketing

Keép’ Engagement £ 4

2

Make Better Bets

‘ Measure ROI



What To Do Monday Morning

0 Get Access to Raw Data

* Partner website traffic
* Partner tool use traffic
 Industry averages basis for all

@ Start Experimenting

* See what peers are doing well and test
* (Coordinated PPC

 Predictive analytics

 Alliance campaigns






